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How Web Contents Influence Price Sensitivity of Online

Consumers for Different Tangible Products ?

Huang Minxue, Mei Peng, Zhang Ning
Department of Marketing, Economics and Management School, Wuhan University

Abstract

Product price on the internet market has long been characterized by low price and
price dispersion. The basic premise of this conclusion is relative lower search cost of
online consumers, which is believed to increase consumers’ price sensitivity. However,
recent empirical research demonstrates that this would not be the case in the real
consumer decision-making process. Although differences exist in price sensitivity
between online markets and traditional markets, the former one may not be indeed
higher than the latter.

This research is based on the literature review of pricing strategy and theory online;
an empirical method is used to analyze the factors influencing consumer's price
sensitivity. We have probed to know how web contents influence the consumer's price
sensitivity in online supermarkets among three product categories when compared and
analyzed the influence factors of three different kinds of products. The result of study
illustrated that the factor influencing price sensitivity has nothing in common with
each other for the different kinds of products. Managers can reduce consumer's price
sensitivity by offering different web contents and interactivity.

Keywords: price sensitivity, price search, price importance, web interactivity
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Paired Samples Test

Paired Differences
95% Confidence
Interval of the
Std. Error Difference
Mean [Std. Deviation Mean Lower Upper t df Sig. (2-tailed)
Pair 1 f&440 1%?9%%
%g%;@aﬁgg)/ 4- .0143 1.07435 | .09727 -.1782 .2069 147 121 883
(s1+s2+s3+s4)/4
Pair 2 1@%@9@% ﬁ%;%kﬁ
E;J%é%i%}% qjﬁr’,,gjﬁ 1.81 8.435 .764 -3.32 -.30 -2.372 121 .019
TOERI [ AR Y
PR 20 ANIRL™ Sl A R SRR BE 1) 22 43 B
ANOVA
Sum of
Squares df Mean Square F Sig.
1§,jﬁfﬁi511)|$§}§2% Between Groups 28.529 2 14. 264 10. 235 . 000
Within Groups 165. 851 119 1.394
Total 194. 380 121
2% T I A T R Between Groups| 9. 823 2 4.911 3.910 . 023
Within Groups 149. 483 119 1. 256
Total 159. 305 121
1ﬁ$&?§m@§24%%%uiﬁﬁ Between Groups| 1509. 409 2 754. 705 7. 459 . 001
R Within Groups |12041.116 119 101. 186
Total 13550. 525 121
@*ﬁ@lﬁl%ﬂdﬁfb@ Between Groups| 1549. 740 2 774. 870 4. 847 . 009
FAFEN I EZERL Within Groups [19022. 629 119 159. 854
Total 20572. 369 121
B 3. PEEFEAC A 2 Hr
Coefficients?
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 5.121 1.092 4.689 .000
HEPERICE (
bl+b2) -.223 .109 -.337 -2.052 .047
A e T e s S
SV AT L .465 .168 .458 2.770 .009
M RS B2
SV HHAT L .098 .168 .093 .581 .564
AR O e
I%\ Hﬁﬁ%ﬁ/ﬁﬂ E@Eﬂ} -.295 .202 -.233 -1.460 .152

a. Dependent Variable: 284 #5418 2% (s1+s2+53+54)/4
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CoefficientsP

Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 4,713 773 6.096 .000
LIS
ﬁigﬁ’]& = 234 .079 530 2.949 .013
12 P Sk R P2 A= LR
gg%ﬁ EE%””{P' o 052 088 134 588 568
12 Wk A A A L%
gg%ﬁ EE%‘C*%{F" w -.327 079 865 4.161 002
“y X yEFE A R A2
‘g@;ﬁ%fﬁﬂ Eg%zz;{m 075 071 230 1.051 316
a. Dependent Variable: M 284 1% 8 2% (s1+52+53+54)/4
b. Weighted Least Squares Regression - Weighted by Unstandardized Residual
R 5. FHUFEAR A 75 Hr
Coefficients®P
Unstandardized Standardized
Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 6.068 462 13.120 .000
HAMEREER (
bl+b2) -.012 .051 -.063 -.230 .820
12 P ik R P2 A= LR
gg%ﬁ EE%””{P' o -.195 088 -.479 2214 039
P RS A D2
VAT A .016 .094 .044 173 .864
“y X yEFE A e R A2
‘g@;ﬁ%fﬁﬂ Eg%zz;{m 150 090 421 1.660 113
a. Dependent Variable: M Z&4 %8 2% (s1+52+53+54)/4
b. Weighted Least Squares Regression - Weighted by Unstandardized Residual
B 62 SEMAIT 9 7 I ST AL 25 R 30K o0 A
Statistics
‘ A A | VTR
POIEMBER | DIREEIIZEIE | RS E R4S EE | Zh R
B WL FHL | SIS TFHL | Bt SEFHL | FHLN R
I ETRREA | W ETRE | NI ERRRA TR
N Valid 48 48 48 48
Missing 0 0 0 0
Mean 24. 27 31. 25 29.79 14. 17
Mode 20 40 30 10
Range 30 50 50 40
Minimum 10 10 10 0
Max imum 40 60 60 40




